
Persuasive Advertising: Evidence-based Principles # Doc # DMP7QK8YNF

Persuasive Advertising:Persuasive Advertising:
Evidence-based PrinciplesEvidence-based Principles

By J. Scott Armstrong

Palgrave Macmillan. Hardcover. Book Condition: New.
Hardcover. 350 pages. This book translates knowledge about
persuasion into evidence-based principles. Useful knowledge
about persuasion has been obtained over the last 100 years from
the experience of advertising experts and from empirical studies
in advertising and other fields including psychology, consumer
behavior, law, mass communication, politics, and propaganda.
The principles in Persuasive Advertising provide understandable
and easy-to-access guidance for all types of advertising.
Including still media such as print and Internet, and motion
media such as TV, streaming video, Internet, and radio. They
also apply to other types of persuasive communications such as
management reports, speeches, and press releases. Wharton
School Professor J. Scott Armstrong spent over 16 years on this
book. In recent years, he was assisted by Gerry Lukeman,
Chairman Emeritus of Ipsos-ASI and Sandeep Patnaik, Research
Director at Gallup and Robinson. Altogether, more than 80
people contributed to Persuasive Advertising by obtaining
relevant studies, analyzing data, editing and reviewing, and
surveying researchers to ensure that the book correctly
summarizes their findings. Persuasive Advertising summarizes
findings from about 3, 000 empirical studies and 50 books. It also
presents new findings from previously unpublished studies. .
Along with the AdPrin Audit software...
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ReviewsReviews

This book is definitely worth acquiring. I have go through and so i am certain that i will likely to read through again
again in the future. Its been printed in an exceptionally basic way in fact it is only aAer i finished reading this
publication in which actually altered me, change the way in my opinion.
-- Andr es B a shir ia n-- Andr es B a shir ia n

Comprehensive guide for publication fanatics. This really is for all who statte there had not been a well worth reading
through. I discovered this ebook from my dad and i encouraged this book to find out.
-- La cy Goldner-- La cy Goldner
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